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AGENDA

AGENDA
Trends in Data Sharing Barry Logan 9:15

The CRD Perspective Ken Johansson 9:30

The Utilities Perspective Dan Shannon 9:45

BC Spatial: Embracing the Trend Paul van Nieuwkuyk 10:30

Beta Roll out in CRD “ 11:00Beta Roll out in CRD 
Parcel Fabric Section Participation Andrew Calarco 11:45

BC Assessment – The value of your data Harry Mercer 1:00

AddressBC Background Ann Archibald 1:15AddressBC Background Ann Archibald 1:15

the Case for AddressBC “ 1:30

Civic Spatial Grant Program Ann Archibald 2:30

S l ti & Ch ll All 2:45Solutions & Challenges All 2:45



ICIS Today

• Integrated Cadastral
I f ti S i tInformation Society



ICIS Today

• Integrated Cadastral
I f ti S i tInformation Society
– Collaborating                         

Sh i– Sharing
– Trusting



VISION

Vi i• Vision:
Collaborative sharing and integration of g g
spatial data for the economic and social 
benefit of British Columbia.



Membership

LocalLocal 
Government

UtilitiesProvince UtilitiesProvince

Associates



KEY INDICATOR

Membership: 208 DSLAs

LG & RD: 170

Associate: 13Associate: 13

Prov & Utilities: 13

1st Nations: 12



KEY INDICATOR

Provincial Land Base represented

Membershipbase: 95%Membership base: 95%

Not represented: 5%





RECOGNITION



OPPORTUNITIES 

Agree & support the        ICIS  vision by:

Working together to

Build a Point based Address system
AddressBC

Build the single parcel fabric for the provinceg p p
BC Spatial



SUPPORT:
CIVIC SPATIAL GRANT FUNDCIVIC SPATIAL GRANT FUND

Improving local
government data



SUPPORT:
EDUCATIONEDUCATION

• ICIS workshops



SUPPORT:
FACILITATIONFACILITATION

• 2010 Olympics
Tiger Team

• Air Photo
ConsortiumTiger Team Consortium



GROWING
TRENDTREND

• Open dataOpen data
• Data Sharing



FACTORS

• EconomicEconomic
– Cost reduction vs. increased service

Sh d i f t t– Shared infrastructure
– Lost revenue
– New revenue & growth



FACTORS

• Philosophical & CulturalPhilosophical & Cultural
– Transparent Government declaration

Gov 2 0• Gov 2.0
• Information sites

Citizen engagement– Citizen engagement
– Share & seek



FACTORS

• BusinessBusiness
– Emerging need

N– New revenue
– Information sites
– Leverage data
– New data
– Add value



FACTORS

• TechnicalTechnical
– Web 2.0

S i l di t l– Social media tools
– Open source



FACTORS

• ChallengesChallenges
– Protectionism

O hi– Ownership
– Policy
– Legality
– Security



Adopter
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